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     Tujuan  dari penelitian  ini untuk mengetahui  peran  variabel perceived value  dalam 
       memediasi experiental marketing terhadap  pada pengunjung Behavioral Intention
wisata wahana di Kota Batu. Jumlah sampel yang diambil pada penelitian ini sebanyak 
         100 orang. Hasil dari penelitian ini menunjukkan bahwa experiental marketing 
berpengaruh positif dan signifikan terhadap  dan  perceived value Behavioral Intention
         pengunjung wisata wahana Kota Batu. Variabel dapat memediasi perceived value 
        hubungan experiental marketing terhadap  secara posisitf dan Behavioral Intention
          signifikan, namun mediasi yang terjadi adalah mediasi parsial karena tanpa peran 
perceived value Behavioral , variabel experiental marketing dapat berpengaruh terhadap 
Intention. 




     The  purpose  of this  study is  to  find  out the  role  of perceived  value  in mediating 
  experiential  marketing  influence towards  Behavioral  Intention  of  visitors in  Wisata 
Wahana of Batu City. The samples were 100 respondents from visitors of Eco Green 
Park, Jatim Park I and II. analysis technique using path analysis. The result of the study 
         shows that experiential marketing has significant and positive influence towards 
          perceived value and Behavioral Intention. The perceived value variable has been 
proven  be able to mediate experiential marketing influence towards the Behavioral to
          Intention of visitors significantly, while the mediation happen is partial, because 
without the perceived value variable as mediation, the experiential marketing variable 
can affect the Behavioral Intention. 
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